
There was rejoicing in the British 
jewellery trade, when in July 2009, 
after several years of negotiation, 
Parliament finally passed an 
amendment to the Hallmarking 
Act 1973, to allow the four 
UK Assay Offices to hallmark 
palladium. The fineness standards 
for this metal, which is part of 
the platinum group of metals, are 
set at 500, 950 and 999 parts 
per thousand and a voluntary 
traditional mark depicting Pallas 
Athene, Goddess of War, Wisdom 
and Craft - after whom palladium 
was named - is also available. 

The interest in palladium both 
within the jewellery trade and 
amongst consumers has grown 
strongly in recent years, driven by 
an increased demand for quality 
jewellery in white precious metal. 
Palladium is tarnish resistant, 
white and durable. Unlike white 
gold, it does not need rhodium 
plating. It also has low density, and 
is less expensive and lighter than 
platinum, enabling designers to 
produce stunning pieces which 
are both wearable and affordable 

and offer high perceived value to 
the consumer. 
 
“I think the hallmark with 
have an massive impact,” says 
Michael Hughes, the BJA’s 
deputy chairman and MD 
of the Birmingham casting 
company, Jewelcast. Hughes has 
been working successfully with 
palladium for some years and has 
seen a number of his customers 
introduce palladium ranges. He 
feels that the hallmark will change 
people’s attitude: “It think it will 
now be seen not as a quirky 
metal, but as something more 
mainstream,” he says.

Hughes reports significant growth 
in his own company’s palladium 
castings, to the point where he 
is now casting daily in the metal. 
“The volume is undoubtedly 
growing and we are receiving 
repeat orders which means it is 
selling through and it’s not simply 
people trying new ranges,” he 
says. Jewelcast is not alone in 
embracing palladium, a number of 
other casting houses including 

Hean Studio, Weston Beamor and 
Niagara Castings are also working 
successfully with the metal.

Palladium has long been a part 
of the palette of the designer 
silversmith Martyn Pugh, who 
also has the distinction of having 
created the first ever palladium 
item to bear a hallmark - a new 
badge of office for the Assay 
Master of Birmingham Assay 
Office. “This is an exciting shot-
in-the-arm and just what the 
trade needs,” he commented on 
hearing news of the hallmark. 
Pugh is something of an expert in 
working with this metal and has 
used it to create both jewellery 
and large objects. A recent 
commission was a tankard. So 
is it, as is sometimes rumoured, 
difficult to work? “I’ve welded 
it, spun it, pressed it, hammered 
it and even forged it and can 
honestly say I have had no trouble 
working with it,” he says. That said, 
Pugh concedes that working with 
palladium is different to working 
with other metals and does 
require a little practice.

Technical help
To help jewellers get to grips 
with palladium’s idiosyncrasies 
Johnson Matthey, in conjunction 
with London Assay Office and 
The Worshipful Company of 
Goldsmiths, has created an  
88-page technical manual entitled 
‘Palladium an Introduction’. 

200 people attended a seminar 
to mark the launch of this 
publication in London earlier  
this year, another indication of  
the strong interest this metal  
has created.

The booklet, which is also 
available on CD Rom, deals with 
all aspects of the palladium from 
its features and benefits, through 
to its hardness, the various 
alloys that are available and their 
applications. It also covers specific 
manufacturing topics such as 
hand-working, soldering, welding, 
setting and finishing. 

Copies are FREE from 
palladium@matthey.com 
or call 01763 256314.

© Charles Green
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CHAIRMAN’S CHAT

As a keen participant on its Advisory 
Board and a major exhibitor at the show 
itself, I’m aware that anything I write 
here in praise of International Jewellery 
London, is hardly unbiased. But before, 
like Mandy Rice Davies before you, you 
write me off with a sharp “Well he would 
say that wouldn’t he.” Hear me out. Or 
better still come and see for yourself just 
what this year’s IJL has to offer you and 
the UK jewellery industry at large.

In previous columns in this magazine I 
have written about the necessity to view 
the world in a glass-half-full frame of 
mind and as the trade gears up for IJL 
and for the Christmas season, a positive 
attitude has never been more important. 
So don’t just moan about trade being 
poor, don’t simply restock old lines, 
come to IJL and find something new and 
different; something that is really going to 
tempt your customers to buy.

There will be plenty of new stock and 
new ideas at the show – not simply from 
the larger more established brands but 
also from newcomers to the trade. For 
example the BJA’s ‘KickStart’ programme 
will feature nine, up-and-coming young 
companies exhibiting for the first time at 
a trade event. Believe me, this is the place 
to find products that your competitors 
simply won’t have. And you never know, 
you might just be the first to discover the 
new Stephen Webster or Sean Leane.

For the dissenters amongst you, I know 
that the climate is not ideal, but it is 
certainly not as bad as many people 
are making out. The companies that are 
surviving are those that are innovating 
and those that are prepared to back their 
own judgement and take a chance on 
new ideas. Those businesses and those 
buyers will be the ones at IJL.

Also at IJL will be the BJA team. If you 
are not already a member do come and 
check out just we can offer you
(Stand B220 at IJL). I think you may 
be surprised by the wide range of 
money-saving services available including 
substantial discounts on exhibiting at the 
major UK trade shows.

When IJL is over I will look forward to 
hearing your feedback. I will also be very 
surprised if you aren’t tempted - should 
anyone mention to you that Barrie 
Dobson has been ‘bigging-up’ IJL – to say, 
and to mean it, not because it is me saying 
it, but because it’s true: ‘Well he would say 
that wouldn’t he. It’s a great show.”

See you there. Barrie Dobson
E: chairman@bja.org.uk

Discounts at Chic and 
Boutique by Chic

The Birmingham jewellery 
distributor and BJA National 
Committee member, David 
Doyle, has been commended 
for his ‘energy, intellect and 
entrepreneurial skill’. The praise 
came from David Metcalfe, the 
ex-Chairman of Trade Promotion 
Services, who has recently 
succeeded Mr Doyle in the 
role of President of the BJGF 
Federation, the umbrella body 
of which the British Jewellers’ 
Association and its four sister 
trade associations are a part.

Speaking at the Federation’s AGM 
held at the Welcombe Hotel, 
Stratford-Upon-Avon earlier this 
summer, David Metcalfe said that 
Doyle had done much during his 
two year presidency to address 
the challenges posed to the 
Federation and its members by 
the current economic climate 
with the introduction of a five 
year plan designed to strengthen 
and improve the support

functions and services the 
Federation provides to its 
members, whilst also safeguarding 
its strong capital basis. He also 
stressed that a key objective 
for the Board during 2008 had 
been to encourage further 
trade associations to join the 
Federation and thus increase its 
buying and lobbying power. “We 
now have 2,800 member firms, 
employing some 69,000 staff 

and with a combined turnover 
of £29 billion, which makes us a 
real force to be reckoned with,” 
he said. 

New Appointment
During the meeting the Vice 
Chairman of the BJA, Mr Michael 
Hughes of the Birmingham 
precious metal casting company, 
Jewelcast, was elected to the 
Board of the Federation.

Members of the British Jewellers’ Association can now enjoy a 5% 
discount off stand space at the International Fashion Accessories and 
Travel Goods Fairs - ‘Chic’ and its sister show, ‘Boutique’ by Chic - 
the UK showcase for Europe’s finest accessory brands.

Chic, now in its 15th year takes place at the Ricoh Arena in Coventry 
in January and July, while Boutique by Chic, which has an extremely 
glamorous and contemporary ambience,  takes place in October 
(25-27 October 2009) also at the Ricoh Arena.  Discounts on the 
shows are only available to company’s that have belonged to the 
BJA for at least four months, and the total discount available will not 
exceed the company’s BJA membership fee. 

Further information on the shows can be found at www.chicuk.com 
and www.boutique-by-chic.com

Praise for Doyle 
as Metcalfe 
takes over 
at BJGF 
Federation

David Metcalfe (left) and David Doyle
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“Sarah’s jewellery has real 
innovation behind it and the 
execution is excellent,” says the 
award-winning jeweller, Andrew 
Geogehan, who judged the British 
Jewellers’ Association Award at 
this year’s British Craft Trade Fair. 
“Coming from a precious jewellery 
background it was very interesting 
to see the designers at BCTF 
working in other materials. Sarah’s 
pieces really stood out for me not 
only in terms of their aesthetic 
structure and balance but also in 
how well they are made.” 

Andrew is not alone in his high 
opinion of Sarah’s workmanship 
and the commercial viability of 
her product. In April 2009, five 
independent judges from ‘Shell 
Live Wire’ unanimously voted 
for Sarah awarding £1000 to her 
business for her ‘Grand Idea’. “It 
was tremendously useful to win 
this money and it will go a long 
way towards paying for the two 
consumer-facing exhibitions I am 
attending later this year,” Sarah 
told JIB.

A graduate of Loughborough 
University, with a degree in 3D 
Design, Silversmithing and Jewellery, 
Sarah says that she has been 
making objects in paper ever since 
her GCSE’s, but it wasn’t until 
her finals that she discovered the 
material’s full potential. “I was using 
paper to make 3D models for belts 
that I was then going to produce 
in leather when I became aware 
that the paper was an end in itself. 
It was more easily manipulated, 
lighter and more feminine. For me 
paper has a simplicity and tactility 
that other materials simply don’t 
have,” she says.

But what about durability: is that a 
problem? “People do seem to find 
the concept quite difficult, but if 
you are working in a quick-moving 
fashion market then nothing 
is expected to last forever. My 
ambition is to do more work for 
the catwalk and for photo shoots 
and the lightness and disposability 
of paper make it perfect for this 
market. On the more commercial 

jewellery front, in my latest 
designs I am mixing paper 

most successfully 
with silver and this 

seems to work 
well in terms of 
giving it greater 
durability,”  
she says.

 

The fashion market certainly 
seems to have taken Sarah’s 
designs to heart, with interest 
being expressed by stylists for Vera 
Wang and by the fashion Director 
of the Los Angeles Times. “I have 
produced a number of statement 
pieces recently, including a large 
Elizabethan-type ruff and these 
have also been picked up by two, 
international trend agencies for 
inclusion in their 2010 predictions,” 
she explains.

Saloukee’s commercial lines are 
also causing a stir. These include 
a variety of bracelets, necklaces, 
brooches and earrings which were 
well received, both at BCTF and at 
Treasure staged as part of Coutts 
London Jewellery Week in June, 
with interest from The UK Fashion 
and Textiles Museum, Harvey 
Nichols and the Tate Gallery. 

Sarah is currently working in 
Birmingham’s Jewellery Quarter 
where she has a year’s workshop 
funded by Birmingham City 
Council as part of its Design 
Space scheme. She is planning to 
move to London later this year 
to further her career.

Saloukee’s designs are available 
in a range of colours. Prices range 
from around £50 - £400.

See Saloukee at Origin, London 
(13-18 October) and Sieraad in 
Amsterdam (5-8 November). 

T: +44 (0) 787 218 0228
E: sarah@saloukee.com
Blog: saloukees.wordpress.com 

www.saloukee.com

Saloukee 
scoops BJA 
Award at 
BCTF
Designer Sarah Kelly’s paper jewellery has won plenty of 
plaudits recently and her young business - ‘Saloukee - is rapidly 
making its mark in the designer jewellery and fashion markets.

“Sarah’s jewellery has 
real innovation behind 
it and the execution  

is excellent,”



To help you save money
	 �Members receive 	

discounts on stand 
	 space at major UK 
	 trade exhibitions.

Help you get more publicity
	 �You can use the BJA’s 	

Presspoint Service to 	
get your press releases 	
to accredited journalists.

To improve cash flow... 
	 �Members get discounted 	

credit card transaction 	
rates including internet 	
sales via our service with 	
a leading bank.

...and avoid bad debts

To increase sales...
	 �We list you on our web 	

pages and link your web 	
site increasing your 	
search engine rating.

...and drive web traffic

To help protect your business
	 �Safeguard your designs with	

the Copywatch design deposit 	
scheme and BJA’s design 	
contracts pack.

	
To have a voice...
	 �We represent you on many 	

bodies e.g. The Responsible 
Jewellery Council and lobby 	
on your behalf e.g. Royal Mail 
Special Delivery

...and to keep up to date
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The

Jewellers’ Association

all the help your business needs...
If you think the British Jewellers’ Association is just for jewellers, think again. This pro-active organisation 
is open to companies across the jewellery supply chain from individual designer craftsmen, jobbing 
jewellers, silversmiths and manufacturers to wholesalers, retailers and internet traders.

This is just a selection of the services and benefits the BJA provides. Contact us at

www.bja.org.uk
BJA, Federation House, 10 Vyse Street, Birmingham B18 6LT
T: 0121 237 1110  F: 0121 237 1113  E: info@bja.org.uk

See the 
BJA at IJL

Stand B220
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Advertorial

PR service for BJA members

www.
londonjewelleryexports.com
This website established by the BJA’s highly-
successful London Jewellery Export’s project 
continues to flourish. The website, which has 
funding for a further four years, is still growing 
with new London designers recognising the 
benefits that being featured on the site can 
bring. Current members are also updating 
their information and providing further 
feedback on their export activities. 

This is a fount of useful information for any  
UK company thinking of exporting its jewellery 
as it contains many useful hints and tips from 
other exporters together with information on 
suitable overseas shows. It is also a great place 
for buyers – both British and overseas – to 
discover the very best that London jewellery 
design has to offer.

The British Jewellers’ 
Association has invested in a 
state-of-the-art, PR Newswire, 
press-list service and is inviting 
its members to participate 
in group activity to promote 
various categories of jewellery

and silverware through the 
‘Press Point’ section of its 
website www.bja.org.uk.

“We can use our up-to-
the-minute contact lists to 
target specific journalists 
on consumer magazines as 
well as freelancers and the 
lifestyle editors of the national 
and regional press,” explains 
Marketing Manager, Lindsey 
Straughton. “We hope that 
by picking a fashionable topic 
and providing a themed 
feature article for the press,  
supported by our members’ 
own contributions and 
illustrations (which journalists 

can access through Press 
Point) that the Association can 
become a first stop for busy 
journalists seeking jewellery 
inspiration. All journalists 
wishing to download a high-
resolution image must register 
on the site and receive 
password clearance.”

In these difficult times PR 
coverage is increasingly 
hard to achieve and the BJA 
believes that this project will 
help bring jewellery to the 
forefront of the crowded 
luxury and general consumer-
goods marketplaces. 

Topics for the near future 
include ‘Surface Texture’, 
‘Unusual Neckwear’, 
‘Christmas Sparkle’ and 
‘Precious Palladium’. 

Full details of how to use the 
service can be found in the 
Members Only section of the 
BJA website.

“For decades we have produced 
superior quality castings in all 
carats of gold and in silver,” says 
MD, Apple Nooten-Boom.  “The 
high quality, fine surface finish we 
achieve and crisp detail means less 
finishing work for the customer, 
which results in reduced costs.  
Furthermore, as some of the UK’s 
finest enamellers would I am sure 
confirm, all our gold and silver 
castings are produced to such 
a high quality that they can be 
enamelled without problems.”

Hean Studio has also embraced the 
latest ‘must-have’ metal, palladium. 
As Apple explains, palladium is 
a far more problematic metal 
to cast than platinum, and Hean 

Studio has spent the past two 
years carrying out exhaustive 
research and development to 
ensure that its palladium service, 
like that for platinum, gold and 
silver, is absolutely top class. “Now 
that the product meets our very 
high standards, we are offering our 
customers all the assistance 
and advice they need to work with 
this metal, which thanks to the 
introduction of the hallmark now 
offers real market opportunities,” 
says Apple.

Another string to Hean Studio’s bow 
is the excellence of its CAD/CAM 
department where its experienced 
staff work closely with customers to 
bring their designs to reality.

Apple and the Hean Studio team 
will be at International Jewellery 
London and look forwardto 
discussing all your casting 
requirements with you.

T: 01568 708966
E: enquiries@heanstudio.com
W: heanstudio.com
IJL: E475

Superb casting whatever
the metal
Hean Studio is well known as the leading specialist for platinum castings for jewellery, object d’art, and non 
jewellery hi-tech applications, but that is not where its talents end. 

18ct diamond, garnet and enamel necklace by Ingo Henn of London



   for
designers
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‘KickStart’ is a bursary scheme, sponsored by 
IJL and supported by the BJA. It is designed 
to provide a launch pad for fledgling 
companies from which they can move into 
the commercial jewellery market. All the 
jewellers involved have been selected by 
panel of experts, including the BJA’s Lindsey 
Straughton and industry consultant Aldyth 
Crowther, for their strong design talent, 
the quality of their manufacturing and the 
commercial viability of their ranges. The  
BJA team has also been working closely  
with those chosen to ensure that they  
are properly prepared for the show and 
capable of delivering promptly on any 
orders they receive.

“This is a terrific opportunity for all the 
designers involved,” enthuses Lindsey 
Straughton. “The KickStart” stand will be 
in the heart of the Design Gallery and will 
the provide participants, all of whom are 
exhibiting for the first time at a trade event, 
with access to a truly international audience 
for their work. We hope as many retailers 
as possible will come by and check out 
what they have to offer. Their products are 
extremely diverse and cover a wide range 
of styles and price points. For anyone of 
likes the unusual, this is the place to come. 
Here retailers find the designs that their 
competitors simply wont have. We know 
they wont be disappointed.”

A group of  nine designer makers, all of  whom are members of  the 
British Jewellers’ Association, will give their businesses a boost 
when they exhibit together on the brand new ‘KickStart’ stand at 
this September’s International Jewellery London. 

at IJL

2. www.duffyjewellery.com1. www.alexandrasimpson.com

3. www.jasminealexander.com

4. www.linniemclarty.com
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1. Alexandra Simpson
Alexandra Simpson’s romantic Poppy 
collection has an organic, Art-Nouveau feel. 
Suitable for both day and evening wear the 
pieces include earrings, cufflinks, bangles 
and chokers all on a poppy theme. The 
‘poppies’ come in three, four and six petal 
designs and trade prices start at £22.50. 
The silver choker with central sapphire 
pictured is supplied on a black velvet 
ribbon with adjustable silver fastenings and 
has a RRP of £130.  
T: 07944 877927 

2. Duffy Jewellery
Having worked with antiques for several 
years Duffy, of Duffy Jewellery is a great 
fan of good quality craftsmanship and 
expensive materials. His solid silver skull 
rings have a considerable weight and 
are he says an antidote to our ‘modern, 
laminated, chipboard obsessed culture’. 
The rings are available in silver (42 grams), 
silver set with diamonds, and 9ct yellow 
gold with three rub-over set diamonds and 
a series of pave-set diamonds. The prices 
(exc VAT) are £365, £675 and £3300 
respectively. 
T: 07974 193298 

3. Jasmine Alexander
Bespoke designer Jasmine Alexander who 
has been tipped as ‘the next big thing’ 
by the international press will be showing 
this ‘The Rose....Immaculate Perfection’, 
design depicting the most elegant gesture 
of declared love - a single white rose. This 
18ct white gold ring has a total of 1.15ct 
princess cut and brilliant cut diamonds. The 
central stone is .50ct. The RRP is £7,500. 
 T: 0207 490 1717 M: 07863 562732  

4. Linnie McLarty
Designer Linnie McLarty will be showing 
her range of highly unusual brooches, all of 
which have an integral relationship to the 
fabric on which they sit. The bracelets have 
a unique ‘poppi™’ fastening, designed and 
trademarked by Linnie, which enables them 
to be worn on delicate fabrics without the 
use of pins. The brooches pictured are in 
kiln-fired enamel on copper and wholesale 
prices start at £70. Linnie, who has four 
student design awards to her credit, 
will also be showing a number of other 
collections featuring rings and bangles in 
silver and enamelled silver.  
T: 020 8525 8163  M: 07811 022560 
 
5. Eastern Mystic Jewellery
This “Indra” Aquamarine & Smokey Quartz 
Choker, is from the Tribal Decadence 
Collection by Eastern Mystic Jewellery. Aptly 
named after the God of War, storms and 
rainfall, this stunning choker features heavy 
droplets of faceted aquamarine and smokey 
quartz nuggets interspersed with Fair Trade 
white silver tusks to create the ultimate in 
tribal warrior chic. All Jewellery is designed 
and handmade by Sonal Talgeri-Bhaskaran 
for Eastern Mystic Jewellery. RRP: £290 
- matching bracelet and earrings available. 
Prices across all collections (retail) £55-£800 
T: 07985 193074  

6. Serena Park
Serena Park’s jewellery is exquisite and 
timeless. Her sculptural designs combine 
glass blowing, traditional goldsmithing 
and modern jewellery making techniques 
to make contemporary, highly-wearable 
designs. The contrasting materials of glass 
and metal represent, she says, the two 
sides of human beings their fragility and 
their tenacity. This gold-plated silver ring is 
set with red glass beads.
T: 07833 905 627 

7. Beth Gilmour
This sterling silver ‘Curve’ ring plated with 
18ct yellow gold vermeil is part of  
the ‘Ribbon’ collection of sculptural rings 
and bangles by Beth Gilmour. This fabulous 
dress ring, which is also available in silver  
or in 18ct gold, has a curved, light- 
reflecting glitter surface on one side 
and a strongly-contrasting, satin finish 
on the other. RRPs are £170 (silver), 
£175 (gold vermeil) and £1200 (18ct 
gold). Also showing at IJL will be Beth’s 
‘Octavia’ Collection in acrylic with an 
antique lace pattern as well as a variety 
of bead necklaces, bangles and rings all 
incorporating her signature surface textures. 
RRPs range from £28 - £495.
T: 07950 021285  

8. Oria Ethical Jewellery
These classic rings in 18ct yellow gold 
featuring amethyst and pink and green 
tourmaline are from the ‘Nina’ collection 
by Oria Ethical Jewellery. This London-
based company is dedicated to making 
contemporary, fine jewellery using ethically 
sourced gold, silver and gems. This collection 
is based on the Chinese ‘Phoenix’, a 
mythical bird of fire.  The rings shown have 
RRPs of £559, £645 and £567 respectively.  
T: 07979 968301 

9. Aqa Design
This ring is part of the “Luna” collection 
created for Aqa Design by designers Steven 
and Maria del Mar Hunt. The collection 
which includes rings, earrings, necklaces, 
brooches and bracelets is inspired by a 
Colombian legend about the creation of 
the earth. All Aqa’s pieces feature hidden 
treasures that can be swapped, stacked 
together and collected. Every piece is 
handmade in the UK and is available in 
ethically sourced metal, either 18-carat 
artisanal fair-trade gold or recycled silver. The 
RRP for the stacking rings pictured is £220.
T: 07528 338 061 / 07515 810 391 

10. Ulrikke Vogt
This stunning bangle in jade and electro-
formed silver with 22ct gold plate is part 
of The Jade Collection by Ulrikke Vogt. 
Ulrikke who is originally from Norway 
and trained at Central St. Martin’s, will be 
showing a number of jade and gold designs 
including beads, necklaces and earrings. 
Also on display will be her solid gold a 
silver collections featuring cut-out pendant 
designs based on Norwegian textile and 
folk patterns. The RRP for the bracelet 
pictured is £420.  T: 07894 901003  

5. www.easternmystic.com

7. www.bethgilmour.com

9. www.aqadesign.co.uk

8. www.oriajewellery.co.uk

10. www.ulrikkevogt.com

6. www.serenapark.com

KICKSTART at Platform
Those who miss the Kickstart Stand at IJL can see participants’ work on display  
at the new Platform Gallery, 31 Greville St, Hatton Garden, London from  
14th September – 24thOctober, 2009.  For opening times and further  
information visit www.platformjewellery.com or T: 0207 831 2695.
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NAG elects Manufacturer 
as President
In a move unprecedented in its 126 
year history, the National Association 
of Goldsmiths has appointed a 
manufacturer to the role of President.
This honorary position is being taken 
for the next two years by Patrick 
Fuller, Chairman of the jewellery 
group, Weston Beamor Limited.  
The group comprises the jewellery 
casting house and CAD studio, 
Weston Beamor and the component 
and finished jewellery supplier, 
Domino, which Fuller and his 
wife Vivian founded in 1983 after 
identifying a gap in the market for a 
comprehensive range of jewellery 
components for working jewellers.

Patrick Fuller, who has been described 
as ‘one of the most progressive 
thinkers in the industry’. is an ex 
Chairman of the BJA and a past 
president of the BJGF Federation, he 
is also a Warden of Birmingham Assay 
Office, a member of the regional CBI, 
a Freeman of the City of London 
and a Liveryman of the Worshipful 
Company of Goldsmiths.  
••••••••••••••••••••••••••••••
Join the Great Debate
The BBC’s ‘You and Yours’ presenter, 
Liz Barclay, is to chair ‘The Great 
Debate 2009’ at this year’s 
International Jewellery London.  
The event, now in its third year, is 
sponsored by The Birmingham Assay 
Office in partnership with the show 
organizers, Reed Exhibitions. 

This year’s event, which will take 
place on Monday 7th September 
in the Whitehall Room inside Earls 
Court II from 4.30pm - 6.00pm, 
has a slightly different format from 
previous years in that it will provide 
an open forum where members of 
the jewellery industry can share their 
experiences in trying to deliver an 
ethically responsible supply chain in line 
with consumer demand. The price of 
admission is participation; all delegates 
will have the opportunity to speak 
and places are therefore very limited. 
To book a place and ensure you are 
part of this first-hand exchange of 
important information. Contact 
gem@theassayoffice.co.uk, or phone 
0871 871 6020 and ask about 
The Great Debate.

NEWS IN BRIEF

The City’s Jewellery Quarter 
Museum was the venue for a 
double celebration recently for the 
Birmingham tools’ supplier Sutton 
Tools.  The event was held to mark 
the 125th year of trading of the 
company and the recent marriage 
of Managing Director Maggie 
Nichols to the British Jewellers’ 
Association’s Chief Executive Geoff 
Field.  Some sixty people including 
customers, trade suppliers and 
major industry figures gathered 
together to enjoy a Victorian 

themed playlet based around 
Suttons’ historical development,  
a special tour of the museum,  
and live jazz.

“When a company  trades 
successfully for 125 years, it is 
obviously worthy of celebration, 
particularly when it remains in the 
ownership of the founding family,” 
commented Field.  “The party was 
an opportunity  for Maggie and  
her team at Sutton Tools to say 
thank you to everyone who 

has contributed in some way to 
the firm’s success. Maggie and I 
received many wonderful messages 
of congratulation on our marriage 
in May and we decided to hold a 
double celebration,” says Field.

 Double celebration 
 as Sutton’s marks 

125 years

The initiative was launched at a 
breakfast meeting held prior to 
the June meeting of the Houlden 
Buying Group. Here, Chris Hartley, 
Group Event Director at Reed 
Exhibitions, highlighted the many 
successful initiatives the show 
has introduced over the last two 
years and told of the plans for 
this September. He went on to 
explain the benefits Diamond 
Club members will enjoy, including 
appointment making facilities and 
hotel accommodation during the 
show. There will also be an exclusive 
purpose-built, high-quality Diamond 

Club Lounge offering a range of 
refreshments, business services and 
networking opportunities built in 
the heart of the show. 

Following the presentation Stuart 
Laing of Laing of Glasgow and Chief 
Executive of Houlden, commented: 
“I was delighted that IJL chose 
the June Houlden Group meeting 
to launch their VIP Hosted Buyer 
Programme – The IJL Diamond 
Club. I for one haven’t attended 
IJL for three years, however 
the strength of the education 
programme, IJL’s commitment to 
support and showcase emerging 
talent, the breadth of jewellery 
and services on offer both UK and 
international, coupled with the 
many benefits I will enjoy as an IJL 
Diamond Club member makes 
IJL a “must attend” event for me 
and my colleagues at Laings of 
Glasgow. I am confident that many 
of my fellow Houlden members 
will also be heading for IJL come 
September.”

IJL has also hired the services of 
Alison Mardell, previously of the 

diamond jewellery producer,   
Alfred Terry, to visit jewellery 
retailers throughout the UK, to 
discuss the Diamond Club benefits 
and to demonstrate why IJL is 
indeed a ‘must-attend’ event for  
all the jewellery industry.

Chris Hartley told JIB: “I am 
delighted with the positive 
response we have had to date, 
especially as we have only just 
launched this programme. This 
initiative will I hope reinforce  
to our exhibitors and the industry 
at large IJL’s commitment to the 
jewellery industry, something  
which is especially important in  
the tough trading conditions  
we are all currently experiencing. 

“Only yesterday Alison and I visited 
key retailers, in Sudbury, Colchester 
and Ipswich – some haven’t 
attended the event five years, some 
missed last year, importantly ALL 
have committed to attending IJL this 
year,  not just due to the benefits 
of the Diamond Club offering 
but based on the strength of the 
content of the show.”

International Jewellery London has launched a ‘VIP Diamond Club’ for this year’s show.   
The team, under the guidance of its Advisory Board has identified just over 300 key 
influencers and buyers who are to be invited to join this prestigious, new grouping.

IJL woos big-name UK retailers

Patrick Fuller

Maggie and Geoff Field

Alison Mardell




